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Business owners not all buying the financial crisis 
 

 

Despite a worsening economic climate, rising unemployment and a slumping stock market, many of 

Australia’s business owners don’t expect their businesses to slow down at all. 

 

Reckon Limited, the supplier of QuickBooks and Quicken accounting and financial management software, 

today announced the results of its latest business survey which showed 53 per cent of business operators 

expect an increase in revenues in 2009. Sixty four per cent expect profitability to either remain unchanged 

or increase. 

 

The survey, distributed to more than 21000 business owners in December 2008, did reveal most business 

owners expect their costs to rise and 34 per cent are working more than they did a year ago. Forty-nine per 

cent will work the same hours while the remaining 16 per cent will work less. As most business owners can 

appreciate, 33 per cent, the largest group of respondents, currently work more than 50 hours a week. 

 

“The rather surprising results of this survey show that Australian SMEs are resilient as well as being 

realistic,” said Gavin Dixon, CEO of Reckon Limited’s Business Division. “They are developing a number 

of different strategies for coping with the challenges brought by the changing economic conditions.” 

 

Widespread talk of falling business revenues doesn’t fly with most of those participating in the survey. 

Twenty-seven percent of business operators expect increases of 1 to 10 per cent with 15 per cent 

anticipating an 11 to 20 per cent increase and 6 per cent expecting a 21 jump in revenues.   

 

To combat the increased costs most business owners are expecting this year, most are hesitant to reduce 

staff with only 22 per cent indicating that is the first option. Increasing prices topped the list at 62 per cent. 

As might be expected, those increased costs are the primary factor in limiting business success, according to 

the survey, ahead of finding and keeping staff (28 per cent), reduced demand for products and services (23 

per cent) and increased competition (22 per cent). 

 

In contrast to the findings of the previous year’s survey, the priorities of business owners have changed. 

 

A year ago, 55 per cent defined business success as the point where they achieved a work/life balance, 

topping increased profits (37 per cent). In 2009, 62 per cent tied increased profits to business success, ahead 

of 38 per cent who highlighted more time off as their definition. Thirty-one per cent of respondents also 

signaled both surviving the financial crisis and company expansion as a priority. 



 
 

 

Since the onset of the global financial crisis in mid 2008, 60 per cent of business owners who responded to 

the survey indicated they had considered selling their business. Only 28 per cent considered acquiring a 

business. Twelve per cent did purchase a business and 7 per cent sold one. 
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